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Who We Are

Vision

We are bold, innovative
leaders who serve as
stewards to broaden
perspectives and create

ambassadors for our
spectacular destination.

Mission

Responsibly grow the visitor
economy for the benefit of
our community.




What We Do
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How We're Funded

* Hotel assessment via Seattle Tourism Improvement Area (STIA)
* Lodging tax via the Seattle Convention Center

* Membership and sponsorship

* Last biennium from King County




Economic Impact

2023
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$3.8 billion

in labor income

The equivalent of an additional $4,141 for
every household in King County

M

64,932

Employed friends
& neighbors

3.4% of all jobs in King County,
enough to nearly fill Lumen Field

N/

$790.4 million

in state & local taxes

Each household in King County would need
to be taxed an additional $863 to replace
the visitor taxes received by the state and

local governments.



Tax impact

King County lodging tax generated
$38.3 million in 2023

e 37.5% to arts

* 37.5% to affordable housing

Sales tax contributed to King County's
* Metro Sales Tax

* Mental Health Sales Tax

e Cultural Access Program Sales Tax
* Health Through Housing Sales Tax




Still Working on Recovery
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King County Hotel Occupancy

2019 vs. 2023 vs. 2024
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King County Hotels

2024 and 2025 Forecast
2024 Growth % 2025 Growth %
Occupancy 69.60% 3.70% 69.20% -0.60%
Average Daily Rate $190.61 2.00% $192.67 1.10%
Revenue $2.10 billion 7.10% $2.17 billion 2.90%

£ TOURISM ECONOMICS



Seattle Convention Center Room Nights
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4 "’.'; h‘ gk f~ S T - Seizing the opportunity:

O e 4 The 2026 FIFA Mens
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* Est. 750,000 visitors
 Est. 2 billion viewers

 Minimum of 200 million per match
e Statewide footprint

wm Game venues

" Potential practice fields
Potential team base camps
Fan activations
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— King County
esident Sentiment Study

October-November 2023
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Thank you.
Questions?

President and CEO

Senior Director, Convention Strategy


mailto:tcanavan@visitseattle.org
mailto:pandersen@visitseattle.org
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