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1 AMENDMENT TO PROPOSED MOTION 2011-0212. VERSION 1
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2 On page 2, after line 42, insert:

3 liB. The council clarfies that sale of bottled water in King County vending

4 machines does not conflct with Ordinance 16129, which restricted the use of King

5 County fuds in purchasing single serving bottled water when potable water is available,

6 because King County funds are not used to make purchases from vending machines. II

7 Renumber the remaining subsections consecutively and correct any internal

8 references accordingly.

9

10 EFFECT: Clarifes that the 2008 bottled water ordinance (Ordinance 16129) does

11 not conflct with this proposed motion, which could lead to an increased amount of

12 bottled water in vending machines in county facilties. There is no conflct because

13 purchases are made by individual County employees or members of the p~blic

14 rather than by County agencies.
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1 AMENDMENT TO PROPOSED MOTION 2011-0212. VERSION 1

2 On page 3, delete lines 43 through 53 and insert:

3 liB. The council requests the executive to implement marketing strategies for

4 vending machines located in King County facilities that are consistent with those

5 identified in Board of Health Guideline and Recommendation 11-02 to encourage

6 individuals to choose healthy options from vending machines. The strategies include:

7 using education and marketing to promote Healthier and Healthiest products; using

8 signage to identify which products are Healthiest and Healthier; working With. vendors tr. f. i

. '" Ji
determine the feasibility of keeping prices for Healthiest and Healthier item6ttractive; ß (-eßtJ l

ensuring vending machines post calories next to each item or its selection button; limiting ¡¿ !: J;

.el. -ladvertising on vending machines to products found in the Healthiest and Healthier ate. ()

categories; and placing Healthest and Healther products at eye level iu veudig ~l$J i-

machines. 
ii

9

10

11

12

13

14

15 EFFECT: Removes first reference to pricing strategies. Changes request for the

16 Executive to work with vendors to price Healthiest products at a lower cost than

17 Healthy and price Healthy products at a lower cost than Limited products to work
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18 with vendors to "determine the feasibilty of keeping prices for Healthiest and

19 Healthier items attractive."
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1 AMENDMENT TO PROPOSED MOTION 2011-0212. VERSION 1
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2 On page 4, after line 55 insert:.

3 liD. The council requests the executive to report to the council on the results of

4 implementation of this motion by December 1,2012. The report shall include

5 information on any changes in county vending machine usage; challenges or difficulties

6 in finding vendors to stock the machines; and input from vendors and employees on the

7 increased percentages in healthy foods and beverages. The report should be filed in the

8 form of a paper original and an electronic copy with the clerk of the council, who shall

9 retain the original and provide an electronic copy to all councilmembers. II

10

11 EFFECT: Requests the Executive to report back by December 1, 2012 on the status

12 of implementation of the motion, including information on vending machine usage;

13 challenges in finding vendors to stock the machines, and to the extent information is

14 available, vendor revenue before and after increasing the percentage of healthy

15' foods and beverages.
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